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Answer the Questions from any one Option.
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OPTION-A

(Advertising)

Paper : COM-RE-6016

1. Answer the following questions as directed :
1x10=10

^'351? 1§wt s

(i) State True or False :

Cf S

(a) Advertising is a technique of
promotion.

(b) Advertising is a two-way
communication process.

(c) Newspaper is a form of social
media.

<pt<pvs ̂ *51 2R$R I

(d) An advertising agency works for
clients.

vifSt R'SSl^

■^1
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(ii) Choose the correct answer :

(a) Personal selling is not targeted

towards .

(i) mass audience

(ii) personal contact

(iii) two-way communication

(iv) qviick feedback .

(b) The faistest growing medium of

advertising is

(i) TV (fl%)

(ii) Radio (WBH)

(iii) Internet

(iv) Newspaper (-qlvsfi ̂ tW)
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(Hi) Fill in the blanks :

?ii# iii^'pt s

(a) _____ media is concerned with
external displays.

8I5R ■SltSIJSf

(b) ' advertising is about
truth, fitness and equity in
communication.

(iv) Write the fiill form of :

-sjff 9m %
(a) AIDA
(b) ASCI

2. Write very short answers to the following
questions : 2x5=10

(a) ' State the meaning of advertising.
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(b) State two adverse impacts of advertising

on the society in India.

(c) Mention two objectives of advertising.

(d) What is an advertising appeal ?

ft?

(e) Write .two advantages of SMS

advertising.

SMS 0 fNtI

3. Write short answers to the following

questions : ((my four) 5x4=20

(a) Explain the steps of advertising

communication process.

(71l9fCT5t 2l&^N ^ I
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(b) Explain the role of audience analysis

in advertising. ;

^«IJt I

(c) Discuss the essential elernents of

advertising budget.

^1

(d) Explain the economic impact of

advertisement.

^ r

(e) Explain the pre-requisites for sound

. media planning.

"sit^usR <P'^I I

(f) Describe the qualities of a good

advertising copy.
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4. Answer the following : (any foutj

10x4=40

(a) Describe the importance and limitations

of advertising. 5+5=10

(b) What are the different methods of.

setting advertising budget? Discuss.

(c) What are the major media used in

advertising? Describe.

I

(d) Explain the merits and demerits of

internet as. an advertising media.

5+5=10

1t«05t '^i5Mw'B4 "sil^

'spJp'ltiaR 'Sm ̂  I ,
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(e) What are the different types oif
advertising appeals ? Discuss."

(f) Discuss the major factors which
influence media scheduling.

(g) What is advertising effectiveness?
Describe the need for measuring
advertising effectiveness. 3+7=10

"Sitter <p«i3dJ3}sf

(h) Discuss the various legal aspects to
control advertising in India.

Rfias"! RRjsi
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. OPTION-B

(Banking)

Paper : COM-RE-6026 ,

1. Choose the correct answer : 1x10=10

(a) In which year was the Reserve Bank of
India nationalised? ^

fi) 1934 (iSi.®8) .

(U) 1935 (iS.«4)

fm) 194& (iSStr)

(iv) 1949 (>S8S)

(b) Generally which banking system is
followed in India?

C® 'OHW4® (.<pHwI

(i) Unit Banking (Ctfe C4<St)

(n) Chain Banking (C^ WN&t)
fiii) Branch Banking

(iv) Retail Banking («|g4t
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(c) A savings bank account in the sole

name of a minor can be opened

provided he has completed

41^

(i) 10 years • O© <i^^o)

(ii) 12 years ; ^s?^vs)

(Hi) 18 years (>!?•

(iv) 21 years <i^vs)

(d) The most important principle of sound

lending is '

(i) safety _ '

(ii) security

(iii) liquidity

voHciJV^l

(iv) profitability

cil\»vs?*i<p
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(e) In which year were six more commercial
banks nationalised?

(i) 1969 (:>S6^S5>)

(ii) 1975

(Hi) - 1980 (^cdVo)

(iv) 1982 (bSaVC^)

(f) A cheque which is not crossed is called
open cheque.

(?fet ^ ̂ ̂
(J5^ I

(i) Correct

m

(it) Incorrect

(g) "Cash credit is a secured advance". The
statement is

' (i) Correct

'  m .

(ii) Incorrect
•  ■
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. (h) Which of the following is not a
negotiable instrument ?

(i) ' Cheque . '

(n) Pass Book

(Hi) Bill of Exchange

■

(iv) Promissory Note

2lR>'8si

(i) Who among the following cannot be a

customer of bank ?

(i) Minor

(ii) Married women

(Hi) An insolvent

wSPiat •

(iv) A club

■itBtlFRt .. ,
••
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(j) A collecting banker is given statutory

protection only when it acts as

^<35^ WR

C^HCSt ̂ V|\SH ̂  e#R?

(i) a holder

(ii) a holder for value

(Hi) an agent

t£|C*Sr^

(iv) a holder in due course

«1R^

2. Answer the following questions :

2x5=10

(a) What is Scheduled Bank?

ft ? ■
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(b) What is uiiit banking?

(c) Write two features of negotiable
instruments.

•  pplt \

(d) Name any four documents of title to
goods.

Rc'<PlC*il PPlt 1

(e) Write two advantages of crossed cheque.

3. Answer any four of the following questions:

(in a,bout 200 words each) 5^4=20

Rc<t>iMi oiRii s (gri^ 20oSt

(d) Prepare a specimen of a bank balance
sheet..

v£R> t<5W I
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(b) Distinguish between a cheque and a
bank draft.

(c) Distinguish between holder and holder
in due course.

^  'sri^ £1^ ̂0^

(d) Under what circumstances the pa3rment
of a cheque must be stopped by a
bank ?

(e) Explain the meaning and significance
of endorsement.

^jHrf I

(f) Explain the meaning of crossed cheque.

•  G5^ ^iNlf ̂  I

4. Answer any four of the following questions :
(in about 600 words each) 10x4=40

1%^ S (2rf%c6t ̂ oo
*1^ ■Rjvs'^vd)
(a) Write a note on the evolution of banking

in India.
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(b) Write in brief about the different

E-banking services and also mention

their merits. 5+5=10

(c) Define the term 'customer'. Elaborate

the general relationship between banker

and customer. 2+8=10

fwtl
t  •

(d) Discuss the procedures of opening

account in the name of a minor.

^1 .

(e) Who is collecting banker? State the

statutory protection granted to the

collecting banker under the' Negotiable

Instrument Act, 1881. 3+7=10

e^? ivvi

aifp? ̂
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(f) What do you mean by crossing of
cheque? Explain the significance of
crossing of a cheque. 4+6=10

(g) Define endorsement. What'are the
different kinds of endorsement?

2+8=10

fi?It I 2}^ R«ll<P

(h) Discuss the powers of the. Reserve Bank
of India under the Banking Regulation
Act, 1949.

b 8
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■I '

OPTION-C

I Management Accounting)
Paper : COM--RE-6036

1. Answer the following questions as directed:
1x10=10

S.

(a) Management Accounting is the.
presentation of • • information to
the management.
(Fill up the blank with appropriate word/
words)

(b) Management Accoimting is related to
recording of accounting data.

(State whether the statement
is True or False)

.

m (Ff
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(c) , Gurrpnt ratio measures the long-term

solvency of a concern.

(State whether the statement

is True or False)

c»it^ wsm

(d) Balance Sheet is also known as

Statement.

(FiU up the blank with appropriate word!

words)

^ ̂ ̂

(e) Master Budget incorporates all
budgets.

(Fill up the blank with appropriate word/

words).

'Srl^ ̂173^ TRSEorr ■

V|?I I * C^9f^ 9t0{ a^. 9pe(
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(f) The act of preparing sPbudget is known

as budgeting.

•  (State whether the statement

is True or False)

(g) Standard Costs are preTdetermihed

costs. (State whether the statement

is True or False)
4  ■

m  W)

(h) Standards set provide yardsticks

against which are compared.

(Fill up the blank with appropriate word/

words) . .
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(i) If P/V ratio is 30%, it means that
variable cost is 70% of .

(Fill up the blank with appropriate word/
words)

1^ 1% ^ 30% ^
^ 70% I

^ ̂

(j) A fixed cost is fixed per unit at all levels
* of production.

(State whether the statement
is True or False)

^ filPscul

(FT

2. Answer the following questions : 2x5=10

v5cT^ S

(a) What is Management Accounting?

(b). Explain the meaning of Accounting
Ratio.

^iHTf ̂  I
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. (c) What is flexible budget ?

1% ?

(d) What do you mean by variance
■  analysis?

<3^PlCcl 1%

(e) Determine the amount of variable cost
from the following particulars :

^ s

Sales (1%#}) = Rs. 1,50,000
Fixed Cost (% = Rs. 30,000
Profit (ell^) = l^g 40,000

Answer any four oi the following questions:

5x4=20

(a) Mention ani/ distinctions between
cost accounting and management
accounting.

^  ̂ Upt^ci^
^ I
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(b) Explain any.five limitations of
management accounting.

(c) Explain any five distinctions between
fixed budget and flexible budget.

4^ ^ I

(d) Expladn the procedure of ascertaining
standard cost. •

2j65?n I

(e) Mention any five features of marginal
costing.

sul^ 4^ Scsq^ ̂  r

(f) A firm manufacturers 1,000 small
cycles, the cost contents per unit of
which is "given below : .

^£1^ 1,000^ ̂  ■

vsgjvs siR)Ci5i "5i^c<p®i^ ®
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Particulars Per Unit Cost (Rs.)

Materials 60

Labour 20

Variable overhead 20

Fixed overhead 50

Total cost 150

Selling price per unit 200

In view of the keen competition in the
market, if the management decides to

reduce the selling price by 10%,
other factors remaining the same, what
quantity of product must be

manufactured and sold to get the same
quantum of profit?
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■# R^ii:y5ij 10% spl
"5HM ^®I|ifPW^ csm
iRsjtt 5it« 'SI#? ^,1% •tRsnt w'^w
$«,11¥T ^ ^ I

4. Answer any four of the following questions:
10x4=40

55gp5 fat sw;:;^ ■»i?t Ri<t>iMi biRBH ^ 1^ s
If

(a) Explain the functions of Management
Accounting.

(b) What do you mean by ratio analysis ?
Mention any four advantages and any
four liinitations of ratio analysis.

•  2+4+4=10

'Sl^+tPS 1% fSft? *51^+11^ fiOWW
Ri-PMbtRR
StWl .^1
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(c) The following are the details of

M/s. ABC Ltd. for the year ended
on 31®^ March, 2023 : .

M/s ABC Ltd.-?. 31 2023

(i) Stock Turnover Ratio = 6 times

(ii) Gross Profit Ratio = 20% on Sales

(Hi) Sales for the year 2022-2023
= Rs. 3,00,000

2022-2023

(iv) Closing Stock is Rs. 10,000 more

than the opening stock

10,000 C#

(v) Opening Creditors - Rs. 20,000

.  /w) Closing Creditors = Rs.'30,000
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(vii) Trade. Debtors at the end

= Rs. 60,000

(viii) Net Working Capital = Rs. 50,000

Find out—

(i) Average stock

(ii) Purchase

'

(iii) Creditors Turnover Ratio

(iv) Average Payment Period

(v) Working Capital Turnover Ratio

<Pl4<q5f]
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(d) The expenses for the production of
5,000 units in a factory are given as
follows :

5,000^ wi^
\

Particulars Cost per Unit

(Rs.)

Materials 'rf) 50

Labour 20

Vanable overheads ^?i) .  15

Fixed overheads (Rs. 50,000)

^  ̂ (50,000
10 •

Administrative e3q)enses (5% variable)

m (5%

10

Selling expenses (20% fixed)

. fe?l^(20%^)
6

Distribution expenses (10% fixed)

fê ^(10%^)
5

Total cost of Sales 116

Prep^e a budget for the production of
8,000 units.

8,000"^ ^ ^ |
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(e) The following data have been extracted
from the books of M/s. XYZ Co. Ltd :

M/s. XYZ Co. Ltd.-'^

\

Materials Standard Quantity Standard Price Actual Actual Price

(Units) per Unit |Rs.| . Quantity per Unit (Rs.)
(Units)

«(1} 5115(1 8tl^5(|^5p 2lfe fB

W w .

A  ■ 80 8.00 90 7.50

B  . ^  70 3.00 80 4.00

Total (4) 150 . 170

Calculate— 2.5x4=10

(i) Material Cost Variance

(ii) Material Price Variance

(Hi) Material Usage Variance

(iv) Material Mix Variance
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(f) Explain any five advantages and any
five limitations of standard costing.-

5+5=10

Rc<pic'^f

.^R5M ^Nwsf WI

(g) From the following data, you are
required to calculate break even point
and net sales value at this point :

vscivo (2^

^ %,

Particulars Rs.

Direct Material Cost per unit

21^ ̂«ij 2(1^

10

Direct Labour Cost per unit

Slx^ 2£lS^ £rt% "SSPk ̂

Fixed Overhead 50,000

Variable Overheads @ 60% on
direct labour

('Sm^ asrt^ 60%)

Selling Price per unit 25

Trade Discount ■4%
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If sales .are 10% and 25% above the
break even volume, determine the net
profits.

(3^ 10% 25%

(h) Explain the following terms in relation
to marginal costing : 2x5=10

(i) Contribution

(ii) Angle of Incidence

(Hi) Margin of Safety

(iv) Profit-Volume Ratio

(v) Break Even Point
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