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The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.
1. Answer the following as directed :
1x10=10
e Reaewes et frml ¢

() The starting point of any marketing
activity is the

Rl Teivewd FRiFe-R sRel [ targ
(@) human needs and wants
2R ACH TSl AT TS|

Contd.



(b) basic human needs
T e ecaeaiTel

(c) Dbiological condition of human
beings

TR CaRS OE
(d) All of the above
89T SBIRER

(Choose the correct answer)

(9% GesCh! R Clersdl)
(i) Who is the father of modern

marketing ?
iyl ITRFIe Phe (@IN =2

(iii) Which of the following is a threat posed
by marketing environment in India ?

RS (@G Sives ITRTI9 AR 2|l
e ([ O

(a) Curtailment of and disinvestments
in Public sector

ol Aee [RAS T64 O WRNGEE

(b) Liberalisation of Industrial
licensing

Tifas SElPad Sreae
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(c) Survival of the fittest rule
wibiReE Soige Sz 4F iy
(d) Removal of subsidies
AR Ko
(Choose the correct answer)

(o7 CeGh! Jife Clayeqr)

(iv) Which of the following is useful for
marketing segmentation ?

FrfEiRe R ey Yfeesels @ Sowim o
(a) Prospects identification
eIl e
(b) To know the customer’s tasts and
preferences

AM2FI CTAM s SelifEts eifadicat
(c) To target current clients
O ETT o1 iR SR
(d) All of the above
82T AGIZEN
(Choose the correct answer)

(5% G0l 157 F1F Cleyear)

(v) Which one of the following is not an
element of demographic segmentation ?
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TET (FIFCO! SIS [eieee Sl 723 2
(@) Family size (AR SHF)

(b) Population density (T PRUN T7])
(c) Income (&)

(d) Religion ()

(vi) ‘Assam Tea’stands for ______ positioning.
T bR I O (2@ SREES |
(Quality/ Geographical area)

MG/ (oI CFaq

(Fill in the blank with correct alternative)

(&% Res (70 a1 912 99 79)

(vii) ‘Mobile Handset’ is an example of
perishable goods.

‘CIRIZE N S5 AR Gwigae |
(Write True or False)

(51 7 191 fer4)

(viii) Which one of the following brands
owned and developed by producers ?

AEERe @G @Y’ SeimaaT TFRFRIEH
e R[S ?

(@) Individual brands (2SR @e)
(b) Family brands (s fAifes @)
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(c) Manufacturers brands (Fffeiq
@ETR)
(d) None of these (G oIS 1)

(Choose the correct answer)

(% CeIch! Afe Tlesq)

(ix) At maturity stage sales continue to

increase at an increasing rate.
sifForrer #e R 3fa Ao 2o (2 A |
(Write True or False)
(9% (@ 987 [&730)

(x) Promotion mix is an important element
of .

ol e (e q9F aes)el Temi |

(@) Sales promotion (R@d Te&ad)

(b) Marketing mix (Ieieael fee)

(c) Personal selling (Af&r® [BUREC)

(d) All of the above (€< SIBEIGIS))
(Fill in the blank with appropriate

alternative)

(Goe [Fesed ) 12 239 1)
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2. Answer the following questions : 2x5=10
Ool RS T 2

(i) State two distinctions between
marketing and selling.

ISR BT R qere 4 757 #12w
T 9 |

(i) What is product positioning ?
Ty SREAPe {2

(i) What is product line ?
Tesi w3y el e

(iv) What is personal selling ?
Jfere et 52

(v) What is advertising agency ?

Reiforesad sfewsd 2

3. Answer any four of the following :5x4=20
weTe MRS Riepican 5ifa619 Ted fa

() Importance of product as a component
of marketing mix.

TG oy S fZpE w9 oy |
(i) Advantages of product branding.

TR HAfRvAesiRg FRaEEE |
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(i) Reasons of product failure.
ool TR L0 FIRPTER |

(iv) Advantages and disadvantages of
E-tailing.
E-tailing’d R4l W% SRR |

(v) Merits and demerits of product
diversification.

Teo Ty QAR R 6 SRR |

(vi) Essential elements of good branding.
Tae AARGTRIATT SIRPIF I SAMINR |

4. Answer the questions from the following :
(any four) 10x4=40

oo eEiTaes Bed fwall ¢ (e biison)
(@) Outline the major functions of marketing.

TR T FIAEREE T Wife &= |

(b) Discuss about growth and future of
marketing in India.

SloHe TEETFER Fer O SRS T=9IE
DA 41 |

(c) Explain the consumer’s buying decision
process.

Tolrores TIaed P azeT efeEaiaE i
sl
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(d) Define market segmentation and
discuss its importance for a firm.
qelq Yo k@l Tl O TR SR
NMIGIPTIRSE

(e) Describe the role and importance of
pricing.

7 e ol S eeanrg 3¢l 4 |

(f) Explain the various pricing policies
available to a firm in taking its pricing

decision.
<5t SRR 1 Fmieee Fas @RE AE o
fifen v Fafed Mooz a1 |

(g9 Explain the various methods to
measure the advertising effectiveness.
fReiforemsi Taehyel (@E [ifeq smfomz
IR QA

(h) Discuss the various factors which affect

promotion mix decision of an
organisation.

<ol AfoPT Ted o Pmig a2e] GFae
el a1 [ifen s Ra s <1 |
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