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The figures in the margin indicate
Jull marks for the questions

Answer either in Eng'ltsh or in Assamese.

1 . Answer the followmg by choosmg the correct |

option : - - 1x8=8
on Rw Al @’«“MZFE ﬁmm« Tex fra 5
(a) Marketlng refers to
| @RI WA A |
(i) goods distribution.
. wd R

(ii) exchange of goods and services

Contd.



" (i) sale of product

(iv) All of the above
L @Ww

{b) Which one of the followmg is related to
* micro-environmental forces ?

2?;@ (I - AR S w1ofe

. i) Demographlc .
SRR |
(fi) Marketlng mtermedlanes
TG TR
(i) Economic
B .kicicd
(iv) Socio-cultural

(9 Consumer behaviour is affected by

ToTSIGIT TII54 SRS 1 t“a‘vrmm%t LG
(i) famlly T
(i) 'age
m .
(i) income ~
. (iv) All of the above : )
- evi« Wﬂ‘»ﬁ“@ﬁi
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(d) Which of the followmg is not a type of |
marketing. concept'>

RGN ISR (R AT T 2
() Production concept S
TR QiR
(i)  Supplier concept
PRI Rl
| (iii) Selling concept.
- Rt e
- (iv) Sometal marketmg concept
B FEIRT ql

(e) Form of testmg markets and getting-
customer feedback of promlsmg 1deas
is. called

| ST e AR = SerrrT
AR @RI
' (i) idea generator
4 Teotfs
(i) conce:pt ;ces'ting'
LR SR
(i) product testing
AW o
(iv) test.marketing

- @R AR
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(f) Fast food outlets like Pizza Hut is an
" example of which marketing technique ? -
%S Ay KA (FF @ Pizza Hut WNe .

(PINCH! IEITFI AR TRt e
@)  Product franchising
LN iR
(u) Business-format franchlslng
TR aRoR T
- (iii) E- Commerce
E-35
A (iv) Refailing - .
35 R -

(g9 A company that attaches the same
* brand name to all of 1ts products is -
called

G4 AT mﬁmiﬂﬁﬂq@mmﬂ% @5t
@ A oW T, CofoR T (@ =W

(). family brand

 cifRe @

(ii) . individual brand

e @

(iii) Geographlc brand
SRR @e

(iv) S,erviée brand
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2.

(h)

Which of these is not an advertlsmg goal ?
- R CRICD! ﬁww v‘?cm LLCLR

. (i) Attention

g
(i) Desire
I
(iii) Adoption

‘() Action

femt

Answer the followmg quesuons very bneﬂy
(any six) . 2x6=12

(i)

)

W

oo epeT i v B o ¢ (Reicat wi)
o) State two 1mportances of marketing.
‘W«W@WW«N N

What is target market selectwn ?
| T FEI o e '

" What do- you understand by buymg
. motives ?

w@mmﬁsi@t?

Bneﬂy explam the role of packaglng
@T“Wﬂﬁﬁ% Rl TG |

What is e- tailing ?

- e-(BefTe e
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(vi) State two -pricing ObjCCthCS
v Wcﬁ 751 Sy e T |

(vi) erte two differences between goods
marketing and services marketing:
ANAR IGTE T CRR IS AES

71 21y foval
(viii) What is consumerism ?
| @Ww e '
- (ix). What is- green marketing? * -
o FEid /e |
(x) What do yoii mean by personal selling ?
Jfeore Regesd e & gene
3. Write shortf answers' to the fbwllowing
questions : (any four) S5x4=20

e erpTEe st Bt Bt ¢ (R 5136
() Explain’ the functions of marketing.
| TR PR <y

(i) Explaln the significance of the study of
. consumer behaviour. '

oo Sbal SO Slesrd g T |

(i) Describe the differences between

product differentiation and market
segmentation.

A qﬁmqw#wﬁquam
vnafaﬂmzmwn
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< (iv) Explain the various product support
services available to consumers.
Terrerelta Som ot Rifew msiﬁ TR
CRITZR T 7901
(v) Describe the factors affectlng pricing of
' a product. . = . :
AW 79 anmﬁwmseﬁwmﬁr-zmq-@vmﬂacma
39 =0 |
(vi) Discuss the dlfferent types of -
distribution channels with examples.
ﬁﬁLﬁeﬁﬁaﬁﬁ??ﬁSW@WWEEEMﬁFHWEQW@ﬁFﬂ
41 _
(vii) Explam the elements of promotion mix.
iﬁﬁﬁiﬂiﬁ&ﬁ@iﬁﬁﬂaﬂ@iaMﬁnzﬁnu
(viii) Explain the advantages of rural
marketing. ©
aﬁﬁqam?«mwmwa%mwgzanﬂnzmn|

4. Answer the follomng questlons : (any two)
| 10%2=20
-:ﬁkﬁr‘eﬁnﬁﬁﬁfgﬁﬁﬁ#m OEZanwrgﬁo
(i) What is marketing mix ? Explain about -
the 7P’s. of marketing mix. 3+7=10
aEW¢$<q1ﬁzwtﬁ$9amﬂ¢¢aqfﬁzmﬁrﬂrﬁﬁ P%
.ﬁﬁmﬂzmﬂnawn
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_ (i) Discuss the different methods of market
' segmentatlon with suitable examples. -
R Rowmasis [fer “afomz S47%
| Wm D /| |
(i) What is a new product ?. Explain the
. various' steps involved in new product
» development'process 3+7=10
@ T AT [ 2 T AN S AR
G\ ﬁ\%@ SRR W 901 ‘

(iv) Discuss the major. prlcmg pohc1es
‘ adopted by companies.

(@NPRR SReTE 91 Y v W&T*__
TR et P11 -

(v). Highlight the importance of advertising.
- In this context explain how marketing
goals are not with celebrity
endorsements. - ~5+5=10
Relvmg eaetel SE 91| @8 Fhoe
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