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The figures in the mdrgin indicate
Jull marks for the questions.

Answer either in English or in Assamese.

1. Answer the following questions as directed :
1x10=10

Fomipiie FefRe exprze Sey @ ¢
(a) Marketing is important because it
el $Fgolf T R B
' (i) improves standard of living

T RA4I9eS Tne ORe &

(i) provides employment opportunities

WIfes J@is ewe 5
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(i) utilise natural resources
AFoT M JRE FE
(iv) All of the above
9o SBIREN

(Choose the correct answer)

(9% @W?ﬁ% I GEE))

(b) The final stage in the consumer buying
decision model is

ToeIe TRl Frae s i 7w e
(i) pre-purchase

@9 A
(ii) post-purchase

[ PR
(i) purchase

G
(iv) None of the above

@R «ble TR

(Choose the correct answer)

(v% CECh! iR )

(c) Marketing as a process aims at which
one of the following ?

JeTPIel G i f=pieet Gﬂmmﬂ@mﬂﬂ
JIE?
(i) Satisfaction of customer needs
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(i) Selling products
TR R
(iii) Production
T
(iv) Profit-making
S TS ‘
(Choose the correct answer)

(% ©eSo! JiiR CleSat)

(d) New product development starts with
which one of the following steps ?

WRERS (FHE! AMCF2R 2] o8 G K=
e 232
(i) Test marketing
ISP 2T
(ii) Concept testing
gI<ell AT
(iii) Idea screening
g B
(iv) ldea generation
NIERIRCRY
(Choose the correct option)
(9% ©GICo! FR ©lerss))

(e) Feedback collection is a part of
marketing communication process.

(Write True or False)

ITIFIT NS Al 9 oie (=0

OIS 2T | (%% 1 q8% fo13))
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()’ Which one of the following is not an
essential quality of a good brand name ?

G Ol SAfpaeEI# AN WRERS @i
AR T 2
(i) Memorable
Ui
(i) Hard to pronounce
o5 [5el 91 oA
(i) Concise
BN
(iv) Distinctive and endurlng
Fog W%
(Choose the correct option)
(9% Ceschl iR Cfersedr)

(g9 Which of the following are included as
components of physical distribution ?

WWW@WW@I‘@W

ITLE T2
() Order processing, Sales promotion,
Advertising

TR e, Re! Iaead, feie

. (i) Product support services,
Transport, branding

T AL R, SRR, sifaesien e

(it) Pricing, Positioning, Warehousing

v Selessl, SR, sleionEsae
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(iv) Inventory control, Transportation,
Order processing
Ig© T FREe, A]TRd, TR
G GRRISED
(Choose the correct answer)
(% Cesch! JfR Clersl)
(h) Social marketing aims to change
people’s behaviour. :
(Write True or False)
Alifere <G T (20 723 =59 Aot
41| (9% (7 555 [e73))

(i)  Pricing is a non-managerial function.
' (Write True or False)

v Felase S-ARpEREEe SIE |

(5% o q&% [@73l)

- () What is consumerism ?
ToTOIE R e &2

2. Answer the following questions very briefly :
2x5=10
TS SO eHEPTIR SOi% b3 ©e [eill 8
() What is rural marketing ?
- &1y I T {2

(i) Mention the 4Ps of marketing'mi)(.
TG TS SHoe 4Ps Sramd 41 |

(iii)) State what spec1ahty goods are citing
examples.
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R @Rl Sesly By Wit 5 Triseix (e
T T4 |

(iv) Point out two functions of middlemen.
SNROIBINE 70! 1 el fwm |

(v) Distinguish between advertising and
public relations.

ﬁwmwmw—wwwﬂqq
il

3. Answer any four of the follox';ving questions :
5x4=20
wers WAl e 5ifsr eE Sl &l g

(a) State the importance of product
positioning.
G) SRS O] e 9 |

(b) What are the components of marketing
environment ?

IS0 AR SoAmPTR & 52

(c) State the stages of consumer adoption
process.

@mmqﬁmm@mawu

(d) Explain sales promotion methods.
e el s@fomE i |

() What are the factors affecting price of
a product ?
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v Fldeaee eoRiEe el SAMEPRR
e '

() Discuss the importance of green
m/arketing at present. :
TEAR TS (1o ISP B9 KT
SCETIDl <P | '

4. Answer any four of the following questions :,

_ 10x4=40
OoTq ZHTRS fRizlc bifebl9 el 1Rl 8
(a) State the nature of marketing. Elucidate
the philosophy pertaining to marketing
concept. 4+6=10
IERFII 2Pho CrEr 1 | TSI LKA
TR TS A TR Iefal |

(b) What is the importance of consumer
behaviour ? Discuss the factors
influencing consumer buying
behaviour. 3+7=10
TATSIE! SbIT YHY [F? TACSIET SbITO
Aeife 11 BAMIFTNR SN 51 |

(c) What is the role of labelling ? Explain
the stages of product life cycle.

: : 4+6=10
Ay Aq AGTTT SR [ =2 w09 GikA
v@d Riod PR I <10

(d) Distinguish between product
differentiation and market
segmentation. Explain the bases of
market segmentation. 4+6=10
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9. AN O e et Ao

NIFPRR 14l | 99019 feeein fofomz

IR 31

(e) What are the types of distribution
channels ? Discuss the factors
determining choice of channels of
distribution. : - 5+5=10

hﬁﬁﬂﬁam%%?ﬁwqwﬁa
AR RIS AR SicEtba 5 |
() ~What is promotion mix? Discuss the

factors affecting promotion mix
decisions. 2+8=10

2SR f3rle] SN 57 s el Fries eoqe
O (ORI RIS KA s < |
(9) Explain various pricing policies

available to a firm in taking its pricing
decision.

ﬂﬁﬁ%mwwwﬁw (TR AN Toieren
ffen el v Fraiee Tifosng i |

(h) What is product line ? Discuss the
concept of product mix and its
dimensions citing suitable examples.

2+8=10

@Qvfﬁ By 512 S {52 T el e 23
NPT BrE SIS (Ice SEha] <54 |
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