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(Principles of Marketing)
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The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following questions as directed :

1x10=10

(a) Marketing is important because it

(i) improves standard of living

■qjqpfQ

(ii) provides emplo3mient opportunities

Contd.



(Hi) utilise natural resources

£11*3^ <|5Ci

(iv) All of the above

(Choose the correct answer)

(b) The final stage in the consumer buying
decision model is

"'W?! c^csg.

(i) pre-purchase
■3F?R

(ii) post-purchase
■355^

(Hi) purchase

(iv) None of the above

(Choose the correct answer)
(^w ^

(c) Marketing as a process aims at which
one of the following?

stfeii

(i) Satisfaction of customer needs
stt^ £fc?nw%^
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(ii) Selling products

1%^ <Rt

(Hi) Production

•  (iv) Profit-making

(Choose the correct answer)
(m ^ ̂fm^)

(d) New product development starts with
which one of the following steps ?

^str^

(i) Test marketing

(ii) Concept testing

T • , • «rmf

(Hi) Idea screening

(iv) Idea generation

5tR«tt

,  (Choose the correct option)

(e) Feedback collection is a part of
marketing communication process.

(Write True or False)

wmR=R SfferlR
■  (m (Ft
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(f) Which one of the following is not an
essential quality of a good brand name ?

(i) Memorable

.  . (ii) Hard to pronounce . . '

(in) Concise

(iv) Distinctive and enduring

(Choose the correct option)
(^w ^

(g) Which of the following are included as
components of physical distribution ?

'5TI?

(i) Order processing, Sales promotion,
Advertising

, (ii) Product support services.
Transport, branding

(m\,

(Hi) Pricing, Positioning, Warehousing
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(iv) Inventory control, Transportation,
Order processing
"51^

(Choose the correct answer)
(m ^ ̂̂wf)

(h) Social marketing aims to change
people's behaviour.

(Write True or False)

;  ̂ I (m CF

(i) Pricing is a non-managerial function.
(Write True or False)

.  (m (Ft wm 9i^)

0) What is consumerism?

"srfw 1%?

2. Answer the following questions very briefly ;
2x5=10

(i) What is rural marketing?

. gfrsij "sm?! 1%?

(ii) Mention the 4Ps of marketing mix.
<l\srH<|3<^q fq2Sf'Ts 4Ps 4^ I

(in) State what speciality goods are citing
examples.
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'> ■ (iv) Point out two functions of middlemen.
:;. ■ ^ ̂ %rf i

(v) Distinguish between advertising and
public relations.

^  »ris%5T^
:  ; • t%^l "

3. Answer any four of the following questions :

5x4=20

Iwi f^C<f>ic*it S^SR j^lRt I

V  (o.) state the importance of product
S:;'- - • • positioning.

p:;,. . (b) What are the components of marketing
environment ?

wmR®f 1% 1%?

(c) State the stages of consumer adoption
process.

SR«f StteR ^ I

(d) Explain sales promotion methods.

(e) What are the factors affecting price of
a product?
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(f) Discuss the importance of green
m^keting at present. ^

Tfstijxs (71^ R«)C?I
-. ■ - . . ^srfMwt ̂ 1

4. Answer any four of the following questions :.
10x4=40

WR Rc<plc'it s

(a) State the nature of marketing. Elucidate
the philosophy pertaining to marketing
concept. ^ 4+6=10

(b) What is the importance of consumer
behaviour ? Discuss the factors

influencing consumer buying
behaviour. 3+7=10

(c) What is the role of labelling? Explain
the stages of product life cycle.

4+6=10

1% '2^ ? MR
■5^ RRsfj RTf^ 4Rt 1

(d) Distinguish between product
differentiation and market
segmentation. Explain the bases of
market segmentation. 4+6=10

• 4 (Sem-5/CBCS) COM HCl (PoM)/G Contd.



-5^. WR "STRR

.9|tsiWi^ I

RTftn R^l

(e) What are the types of distribution
channels? Discuss the factors
determining choice of channels of
distribution. 5+5=10

£fc|j^ 1% ft ? ft̂ -^

RNR ^ I

(f) What is promotion mix? Discuss the
factors affecting promotion mix
decisions. 2+8=10

3^X5«i 'SniR ft ? SRftl ft3£(cf

C^lMRt ft̂  xsrlMCRT ̂  1

(g) Explain various pricing policies
available to a firm in taking its pricing
decision.

Rftfl 2R^ 11^ I

(h) What is product line ? Discuss the
concept of product mix and its
dimensions citing suitable examples.

2+8=10

ft|rf "srll?! ft ? ;g<iH WR^ %R
.  ■ "siHRr^ ^er^»r ^5rfi:sTMt i
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