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Jull marks for the questions.

1. Answer the following by choosing the correct
option : 1x8=8

vy R AifR Sfenediy esiew@Re Ses fran ¢

(@) “Marketing is the delivery of standard.”
This definition of marketing has been
given by —

‘TGRS AT | I R
IA0! SRBIRZ —

(i) Stanton ((3%7)
(i) Kotler ((FIH=1N)
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(iii) Mazur (JTR)
(iv) Tousley (ﬁ‘iﬁ)
(b) Bread is an example of
&G 3 Onigad W
() emergency goods
G T
(ii) convenience goods
AR T1y |
(iii) speciality goods
Ry o= @
(iv) impulse goods
, 2o wgefs @y
(c) Consumer behaviour is affected by —
(SR 539 YoRIT T SAMAD 26 —
" (i) Income (INX)
(i) Family (ARam)
(iii} Age CEM) |
(iv) All of the above (‘8515 BRI
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(d) Product diversification is essential to
meet changing tastes and desires of
which one of the followmg ?

mhﬁm«wﬁm@mﬁwﬁmﬁmﬁ
G SFER AR AR 2

0
(i)
(iti)
(iv)

Consumers (2153)
Government (55F19)

Sellers (Rtwel)

Policy makers (MNfS [afaia)

(e) Introducing a product or service at low
price is called —

Beslifie 7T WA GRR 26FR AR AT
o & e B 3 oo =me

(i)
(i)
(iii)

(i)

BO2FN 0056

Prestige pricing
seimsgef w fReffaet
Psychological pricing
TIfes v iR

Penetration pricing

ot N fAefiRe
Skimming pricing

g W R
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() Which of the followmg is an example of
promotlon mix ? -

R @R B8R ﬁam BoAmw zW?
i) Trade fairs (1D CTI'G"IT)

(i) Advertising (ﬁ@ﬂ’ﬁ)

(iii) Test marketing (I&T 7@'3151)

(iv) All of the above (S5IAE HHIRTFN)

(g0 Sales promotion activities are
conducted by —

Rt 3 FRIEER ARSI 3@ —
(i) State (FRIIR)

(i) Customer (JITF)

(iii) Retailers (A REreiz)

(iv) Salesfnen (R =¥ie)

(h) What is environment friendly marketing
called ?

AR S e & 3 o =
(i) Service marketing

CRIX IER_FRE
(i) Green marketing

TS I
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(iii) Value offering
TV AT |
(iv) International marketing
e IERRR
2. Answer the following questions very briefly :
(any six) ’ 2x6=12
oo Al eoTyeR WS vt TR ol ¢ (Ricarear
=) -
(i) State two characteristics of marketing.
JIGIRIIR 757 Yy Srme
(i) What is product differentiation ?
L oA i e
' (ii) What is co-branding ?
TN AR [ e
(iv) What is prestige pricing policy ?
M NS e [&Fe

(v) Write two importance of channels of
" distribution.
o9 aqreTiv 75y @y i
(vi) What is e-tailing ?
2-(02foR e
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(vi) What is personal selling ?
FEre P e

(viii) Write two factors affecting pricing mix.
7 e e ereiifEs 1t 751 8mi ol |

(ix) What is consumerism ?
arETorm e

(x) State two advantages of direct
marketing.

e JSIRFIR 7o) R4 B

Write short answers to the foliowing
questions : (any four) 5x4=20

NI 2R ST Bes ot ¢ (Rrear sifeon)

' (i) Explain the differences between
traditional and modern marketing.

ATPRING AT YRS ISRIFIET s AT
ANLFRIT 1Y 4 |

(i) Explain marketing mix.
TG et gt 3 |

(iii) Describe the factors 1nﬂuencmg
consumer behaviour.

BITSIGR BT LORIAS 1 SAMAATR
3ol 3=
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(iv) Describe the market positioning
concept.

TG AR AI=RAICT 90T |

(v) Explain the importance of market
segmentation.

TGN Referessdas awg R &)
(vi) Discuss the stages of product life cycle.
TeAlfe 7R TRA 5@ FIER S 341 |

(vii) Discuss the various forms of
distribution channels.

frowq 2T R o SIS 34|

(viii) Explain the advantages of online
marketing.

EIRA ISRAI FRAPTZ JIY 41 |

4. Answer the following questions : (any two)
10x2=20

feare e Bew forar 2 (R wom)

(i) Discuss the various environmental
forces influencing marketing.

IRPTLZ. S B |
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(i) What is consufrfef behaviour ? Discuss
the consumer buying decision process
with examples. ' 3+7=10
TATSIEIT W5 M 2 Teiteret Tt
fFrare aiferanst riseR Tirs wcEs 34|

(i) Explain the different basis for
classification of products. Discuss the
functions of labelling of products.

‘ 3+7=10
Terlifrs wR 3 R ez s
Teslifre BT T8 RO SNTaAn 31 |

(iy) Describe the objectives of pricing. Explain
the pricing policies which can be adopted
by a new product. 5+5=10

‘ o7 AR Somipg 39 =101 Bt o
Terire TR o0 e I oz IR o

AR SR It 341 |

(v) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

" S8vfead Rt e G fent PrareTs
AORIS T TAMITIR S 31 |
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