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1. Answer the following by choosing the correct
option : 1>«8=8

(a) "Marketing is the delivery of standard."
This deHnition of marketing has been
given by —

SHtH I"

(i) Stanton ((^^)

(it) Kotler
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(Hi) Mazur (^Tl^)

(iv) Tousley

(b) Bread is an example of .

(3^ __ 3 ^ I

(i) emergency goods

(ii) convenience goods

(Hi) speciality goods

(iv) impulse goods

t  ;g^

(c) Consumer behaviour is affected by —

(i) Income (^5|T?i)

(ii)^ Family (-sl^R)

(Hi) Age (Wf)

(iv) All of the above (^^1^
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(d) Product diversification is essential to
meet changing tastes and desires of
which one of the following ?

(i) Consumers

(ii) Government

(iiij Sellers

(iv) Policy makers (^t1%

(e) Introducing a product or service at low
price is called —

(i) Prestige pricing

(ii) Psychological pricing

(Hi) Penetration pricing

(iv) Skimming pricing
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(f) Which of the following is an example of
promotion mix ?

(i) Trade fairs CW)

(ii) Advertising

(Hi) Test marketing (^'SfR

(iv) All of the above

(g) Sales promotion activities are
conducted by — '

(i) State

(ii) Customer (sfRi^)

(ui) Retailers

(iv) Salesmen

(h) What is environment friendly marketing
called ?

(i) Service marketing

(7R[R

(ii) Green marketing

B02PN 0056



(Hi) Value offering

(iv) International marketing

55nwi1w <|vsrH<P«^et

2. Answer the following questions very briefly :
(any six) 2x6=12

^0t)

(i) State two characteristics of marketing.

^  v5c2^'^ I

(U) What is product differentiation ?

Tipfft 1%?

*  (Hi) What is co-branding ?

(iv) What is prestige pricing policy ?

(v) Write two importance of channels of
" distribution.

1^®f sr«n% ̂  #r«ft i

(vi) What is e-tailing ?
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(vii) What is personal selling ?

1%?

(viii) Write two factors affecting pricing mix.

(ix) What is consumerism ?

£|l^<p\Sl<]ll^

(x) State two advsmtages of direct
marketing.

<q>srH<p^«H 1%^ I

3. Write short answers to the following
questions : (any four) 5x4=20

"5^ S ^tf^)

'  (i) Explain the differences between
traditional and modern marketing.

<qvSfH<p<^®R ^i*s?vs

^TNJt ̂  I

(ii) Explain marketing mix.

1^aJt4 ^ I

(Hi) Describe the factors influencing
consumer behaviour.

awrfw ̂  ̂»r(wrg^
<Rf!
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(iv) Describe the market positionihg
concept.

(v) Explain the importance of market

segmentation.

(vi) Discuss the stages of product life cycle.

iRR ^kcllWl WI

(vii) Discuss the various forms of

distribution charinels.

(mii) Explain the advantages of online
marketing.

•qvsTh<p^cR ^ I

4. Answer the following questions : (any two)

10x2=20

^ fiNT t (fk^m

(i) Discuss the various environmental

forces influencing marketing,

WR^fiRj awilw ̂
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(ii) What is consumer behaviour ? Discuss
the consumer buying decision process
with examples. 3+7=10

T01%?

Slfetdt ^ I

^ii) Explain the different basis for
classification of products. Discuss the
functions of labelling of products.

3+7=10

fl

"^11

(iv) Describe the objectives of pricing, ̂bcplain
the pricing policies which can be adopted
by a new product. 5+5=10

^8U +Rt

WMTi ̂  I

(v) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

shsRifw ̂  ̂»nTfFPng^ wtm ̂  i
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