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Full Marks : 60

Time : 2% hours

The figures in the margin indicate full marks
Jor the questions.

1. Answer the following as directed : 1x8=8
@S fHICARA ot Teq fora

(a) Consumer behaviour is affected by

(OIEH Y699 ARG T4 SAMWCH 2’

(i) family
i<

(i) age
™1
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(2)

(iti) income

Kl

(iv) All of the above
ST SBIRTIRT

(Choose the correct answer)

(= Teao! AR Sferearn)

(b) Social class, religion, race, culture, etc.
are significant variables for
segmentation of markets.

(Fill in the blank)
TR @@, o, wfe, v Te T'E
@R e e aweeyd TAme |

(440 372 o791 390)

(c) Which one of the following is not a
participant in the consumer buying

process?
fiRe @@ Srerer @ afemE
GBI T ?

(i) Initiator
R FCEl
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(3)

(ii) Purchaser
P9l

(iii) User
IR

(iv) Supplier
SR

(Choose the correct answer)

(B Teachr TR Tfaean)

(d) Which of the following is not a
psychological factor of consumer
behaviour?

CIq (FF (SMER TBIRE WD oM
el

(i) Motivation

e
(i) Family income

AR S
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(4)

(fii) Attitude
RQISIE]
(iv) Perception
Qe
(Choose the correct answer)

(= TeICH MR Sforsan)

(e} Consumer behaviourisa process.
(Fill in the blank)

(STeR o619 @& offemn
(X 1% @37 F90)

(/) Which one of the following is not the
economic factor of consumer behaviour?

T PG T (STeR SAfST Smed
=07

(i) Consumer credit

IRF ¥4
(ii) Family income

AR
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(S)

(iii) Reference group

ATHE 7
(iv) Standard of living
AR TS

(Choose the correct answer)

(W= Teen! 3R Bferean)

{g) Which of the following is not a biological
factor of personality?

SO (PICOT AT TERT T T ?
| (i) Heredity
e
(i) Physical feature
RIS o1ae /S
(iiij) Brain
Y

(iv) Home environment

71 AR
(Choose the correct answer)

(W= Teschr AR Tferean)
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(6)

(h) Sales research is not a component of
consumer research.

(State whether true or false)
RE I ToTSTST MRETR B! SoH 72 |

(7 & =5 forn)

2. Answer the following questions brielfy
(any siy : 2x6=12
were raERe apie oY ed o (R e =) -

(a) What is personality?

e 2

(b) Write about consumer attitude.

ToirereR TeRA Rea fan

(c) What is consumer motivation?

Tepgere sftess 2
(d) What is reference group?
AP 7 2
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(7)

(e) What is consumer behaviour?

Boicere) o153 2

() Give two examples of negative
motivation in consumer behaviour.

TSR WHITS SOR (AR O FTS
CeRTR Tzt i o

(g9 What is market segmentation?

IT{ o 2

(h) What is social class?

TR o R 2

(i) Write two features of culture.

et 7o CafEs o 1

() What is socialization?

TR fF 2

26A/100 ( Turn Over )



(8)

3. Answer the following questions (any foun :
5x4=20
wore TrEe ppTRd b o (R et wif)

(a) Explain the importance of market
segmentation in consumer behaviour.

Terere TS IEH Reiferoeoq gy
sal

(b) Explain the different roles that a person
can play in a buying decision.

& Prage qum Ifew T | Risn il
T T4

{c) “Consumer behaviour is interdisciplinary
subject.” Explain the statement.

“Toicere bR SRetrRaY ey 77 fRgfechn
R 01

(d) How do reference groups influence the
consumer buying behaviour? Explain.

AP A @EAE TISTOR T SIS
ACRIRS F¢I 2 301 341 |
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(9)

(e) Explain the different components
associated with ‘Tri-Component Attitude
Model’ with suitable examples.

RIS «fBRTT Tors o wRe
Rfeq TR BoRe TR Gite
E2IN|

() Explain the role of personality in
influencing consumer behaviour.

ToreTeR WS Jfeed AORT PRF I
0

(g9 Explain the concept of variety and
novelty seeking behaviour of consumers
with examples.

ToTSTS D S TpTg S I 4T
AR (70O I 0|

(h) Explain the importance of study of
consumer behaviour.

VNN MBI G 9Fg TE I
0
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(10 )

4. Answer any two of the following questions :
10x2=20

T Seae PR R e o T o

(a) Discuss the stages of the consumer
buying process with suitable diagram.

TRe PR TreeRm @ dfeme TR
AT 4 |

(b) Discuss the role of social class and
culture in shaping consumer behaviour.

Toitorer w59 o e AN o e
ATPOT SRFT oIS AT 47 |

(c) Discuss the steps involved in consumer
research process.

Togerel QN AR e RS IR
SICASAT 40 |

(d) Discuss the various factors influencing
consumer behaviour.

TSTER SR oeiife 941 RS T99
ey e 41 |
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(11)

(e) Discuss the classification of innovation
with suitable examples.

o TrA e TeR effiiRere e
ST 41 |

% %k
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