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The figures in the margin indicate full marks
for the questions.

1. Answer the following as directed : 1x8=8

(a) Consumer behaviour is affected by

cv5|^ ^

(i) family

(ii) age
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( 2 )

(Hi) income

(iv) All of the above

(Choose the correct answer)

(b) Social class, religion, race, culture, etc.

are significant variables for

segmentation of markets.

(Fill in the blank)

(25?f, «}<,

^ 'pi ■^)

(c) Which one of the following is not a
participant in the consumer buying
process?

(i) Initiator

<PC^I^S1
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( 3 )

(ii) Purchaser

(iii) User

(iv) Supplier

(Choose the correct answer)

(d) Which of the following is not a

psychological factor of consumer

behaviour?

^

(i) Motivation

(ii) Family income
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( 4 )

(iii) Attitude

(iv) Perception

(Choose the correct answer)

(e) Consumer behaviour is a process.

(Fill in the blank)

Cioi^ xSfiHI ̂  3^ I

(f) Which one of the following is not the

economic factor of consumer behaviour?

CxplMC^I ^5fIM'=T

(i) Consumer credit

(ii) Fiamily income
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( 5 )

(Hi) Reference group

(iv) Standard of living

(Choose the correct answer)

(g) Which of the following is not a biological
factor of personality?

(i) Heredity

(ii) Physical feature

(Hi) Brain

(iv) Home environment

(Choose the correct answer)

(^^ <5^5^. )
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( 6 )

fli) Sales research is not a component of
consumer research.

(State whether true or false)

1^)

2. Answer the following questions brielfy

(any sd^ : 2x6=12

\55i® ^ (R wiwi

(a) What is personality?

(b) Write about consTimer attitude.

(c) What is consumer motivation?

sKMiIWtn 1% ?

(d) What is reference group?

'fsi 1% ?
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( 7 )

(e) What is consumer behaviour?

(f) Give two examples of negative

motivation in consumer behaviour.

^5)[TM«r5 ST®!? ^ ̂®ir5R5
C2R®IH I

(g) What is market segmentation?

(h) What is social class?

(i) Write two features of culture.

(}) What is socialization?
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( 8 )

3. Answer the following questions (any four) ;

5x4=20

^  (1^ C^ll?Tr :

(a) Explain the importance of market

segmentation in consumer behaviour.

I

(b) Explain the different roles that a person

can play in a buying decision.

iSR Pi'%i2r« 'ii'ST'i •qjl^cit ̂  RR>« ^Pl<p|
^iT'dl I

(c) "Consumer behaviour is interdisciplinary
subject." Explain the statement.

1^ I" R^Fadi;!
"HI I

(d) How do reference groups influence the
consumer buying behaviour? Explain.

aP#^ ̂  C<PC*ll4 ^
a«i4#5 ̂  ^ I
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( 9 )

(e) Explain the different components
associated with Tri-Component Attitude
Model' with suitable examples.

W I

(f) Explain the role of personality in
influencing consumer behaviour.

W I

(g) Explain the concept of variety and

novelty seeking behaviour of consumers

with examples.

^INIT I

01) Explain the importance of study of

consumer behaviour.

^ I
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I  10 )

4. Answer any two of the following questions :

10x2=20

^  f^TfT :

(a) Discuss the stages of the consumer

buying process with suitable diagram.

^■=1^ 1^5571^ ■3R aOpiiH
^IWlbHl ^ I

pj) Discuss the role of social class and
culture in shaping consumer behaviour.

5(5 (2f%

(c) Discuss the steps involved in consumer
research process.

5(^c(j SfRvo

(d) Discuss the various factors influencing
consumer behaviour.

a«|Rvs
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(  11 )

(e) Discuss the classification of innovation

with suitable examples.

C23^R«|«m^

•k-k*
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