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Full Marks : 60
Time : 2% hours

The figures in the margin indicate full marks
for the questions

1. Answer the following as directed : 1x8=8
were francared e T fiat -

(a) What is meant by brand management?
@9 ~fforE I 2
(i) Developing sales strategies
RE e Rt w1
(i) Creating advertising campaigns
R Seqm CoR F91!

(i) Building and maintaining brand
perception and value

@GT G SF o7 IHR IR
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(2)

(iv) Conducting market research

T SIS FICO!
( Choose the correct answer )

( om Ten! qIfR Sferea )

(b) Brand personality refers to a set of
characteristics associated with the
brand.

@e AR @el e wive
QREPTRE /R |

(i) financial
Ry

(i) human-like
ToRR Wl

(iii) technical
RIS

(iv) legal
LIES

( Choose the correct answer )

(om Tach! AR Sferear )
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(3)

(c) Which of the following can contribute to
brand associations?
I (IO IFCE @Y ATS W2 @15
A ?
(i) Consistent messaging
RIS IS ‘
(i) Inconsistent product quality
TPRIAS T BTS [
(iii) Negative customer reviews
ST aTEF ~Ffice
(iv) Poor customer service
T A1ZF ORI
( Choose the correct answer )
(o= TaTchr AR Tforear )
(d) Private label brands are also known
as ]
2iECeh I QUTRE 1S & T
(i) licensed brand
AREHAE @
(i) manufacturer brand
T @
(iii) national brand
AT @
(iv) store brand
27 @9
( Choose the correct answer )

(o= Techn AR Serea )
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(4)

(e) Logos are visual representation of a
brand and help in brand recognition.

AR @YY pIE R ww A
foresqe =2 3 |

( Write True or False )

(= G oo fa )

() Brand image is fixed and cannot be
changed once established.

@9 G TN WE e QPR Pree @
FT @FRR

( Write True or False )

(== ¢ v foran )

(g0 Branding helps in creating customer
by establishing an emotional
connection with them.

@R a=FT CTe SRS A oA IR
AR 2 1 W I |

( Fill in the blank )

(AR 3 o7 )

(h) Strong brand identity results in positive
brand .

o1 R @9 AR Foo I @e
_ oTnte &0

( Fill in the blank )

( AN 37 R F91)
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(S)

2. Write very short answers to the . following

questions (any six) : 2x6=12

e ey S oy Tes ot (R e =) -

(a) State the features of a good brand
name.

B S @@ T CREPTR o |

(b) What is disruptive branding?
fosafFe e 2

(c) Explain co-branding with examples.
TARIPIR @GR IR 41 |

(d) Explain why a brand slogan is
important for marketing.

@& To ¥ Rerem e S, I 40

(e) What is brand positioning?
Qe *fEwfR 2

() Explain the factors influencing brand-
customer relationships.

Q- RS Felie T FRPTR I
3401
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(6)

(g) Write about the challenges in brand
planning.
Q% ARPTAR o Raa fos |

(h) What is global branding?
e @ 2

() Write about any two successful retail

brands.
R e o1 s Jpa1 @e’ R o

() State the objectives of brand
management.

@ IR SRR Seard 391 |

3. Write short answers to the following

questions (any foun : 5x4=20
T f eppTRe oY Tad ot (R e wif¥y)

(a) Explain the features of a good brand
name.

951 ©I @9 TN CIFEFTR 0T 4T |

(b) Discuss the advantages of brand
extension.

@@ FREPTR FRUPIR, ST 7 |

(c) Describe the strategies for building
positive brand associations.

fSRMF @@ I T EIePTR 96 3497 |
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(7))

(d) Discuss the stages of evolution of

brands with examples.
@93 RIET R THRIPR SICAGA 4 |

(e) Explain the challenges faced by
companies in maintaining brand equity
over time.

@s TR TeW R W WR TS
@A TRA ([T ATRPHR W
B3Il

() Describe the different bases of market

segmentation.
Jeq Rereq Rfen feferz 3 w1

(g) Explain the key elements of brand
positioning.

@@ " fRfes o1 Tomeprz IR 9 |

(h) Describe the strategies to strengthen

brand-customer relationships.

@e-2ES oo R W] AT (TR
(el 41 |
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(8)

4. Write long answers to the following questions
(any two) : 10x2=20

weTe il eppTRd e Ted fort (R et )

(a) Discuss the different types of brands.
Q@ Rfen APTPTR HCEOAT 4T |

(b) Describe the various components of
brand identity with examples.

@9 “or [fen Tomreriz S 3
el

(c) Analyze the strategies for developing a
strong brand image.

91 TR @ e At oER AR
CPPerTYR e 41 |

(d) Explain the main reasons for brand
repositioning by businesses.
TJETHACS @ RRpfR +91 )1 IRPHR
ARA 1N

(e) Discuss the factors contributing to retail
branding growth in India.
SHORS Pl @ JfE IR A
911

* & Kk
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