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MARKETING MANAGEMENT
Paper : 5.2
Full Marks — 80
Time — Three hours

The figures in the margin indicate full marks
for the questions.

Answer either in English or in Assamese.

Ter QG WG SPEEre. FRAT |

1. Answer the following as directed : 1x10=10
Fofipie Frsrewe Tel i o

(i) Chocolate is an example of

T @RGE 7S 5E09 Tosl wivw =1 2

(a) Impulse goods

R TR T

[Turn over



(b) Speciality goods -
» (c) Unsought products
IS 5

()] Emergenb& goods
(if) Marketing refers to the
RO otz Ret s s ¢
(a) Godds disu-}bution
Ty Rew

(b) Goods and services are ex
other

(c) Sales of product
T4 RSP

(d) All of the above
8T Tl wibimr
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change to each

(iii) Which is not a par
fTsIe @I A1
(a) Product mix

7w

(b) Brand i"ranchise
AT TN

(c) Brand image
T elfoR
(d) Brand recognitic

AT RS

(iv) Which one of ths
component of politi

T ? o

(a) Stability of gov
(b) Foreign policy
i TS
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(c) Law of the land
TR ebfers iz <waw

(d) Per capita income

SR =

(v) Which isfare the element(s) of promotion
mix ?

FTIe @1 Seimm s Sl =3 2
(a) Public relation

e T

(b) Trade fairs and exhibitions
AT =T @ e

;d?') Advertising
S|

(d) All of the above
Soire Wil

(vi) The marketing concept involyeg
TERS ARl AU P sy W o
(a) Organization integration
ARG gl
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(b) Competition or
sfscaifist I

(c) Customer oricn
iz eyrel

(d) All of the abo
@oTe BERw ¢

(vii) For each target mar

........... , the offeris
minds of the target b
central benefit(s).

Ao T FEiRS <
o Ry e 3
TN = 2

(a) Value offering
o AT

(b) Niche offering
Cieciag|

(c) Market offering
IGE AFEl

(d) Segment offerin
Segment B[R]
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(vii) Which is the factor of pricing decisions ? | (x) Product diversific

T Fafe B Roae oD 2 . Shanghe tases o
- w9 cafbasRd
@ Z“mmlc and political environment of i SR A
€ country
. PR et e ?t@hfms M @, Sormmer
iz
(b) Trade tradmons
_ . 7 (I?) Market
o : S
"(c) Competition S () Sellers -
(@ All of these - a - | td) Policy makers
(ix) The concept of llnlque se]hng propo i 2. Answer the followm1
was evolved by position five) :
S Rt ewRT aRen ficsre oo .
. &=
S oRfe ¢ A - - forat 8

(a) Rosser Reeves @) What is co-brandi
/TR A

(b) Philip Kotler
(c) Ben. M. Enis (ii) Explain test mark
. example.

(d) W. J. Stanfon _ | A TS AT
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(iii) Distinguish  between line extension and-

product extension.

IR 2PN W TR PR ere e siiefs

fEan | T

(iv) State the advantageé of e-commerce.

e-commerce-§ JRYAYE S 71|

(v) Explain the concept of customer oriented
marketing,

C AT Ay Refww qen By

(vi) State the differences between brand name and
trade mark.

P WWWWW%{RWW-

MRy Brar) '
(vii) What is product modification ? Give ex-
amples. ' o

m%vrﬁmwmfﬁs ? IR e fopay |

(viii) Briefly explain the challenges of rura]
marketing.

A R g s gt )
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"Explain briefly va

Also state the curr

- o i TG
Rofa IS oS <

", Explain the growth
importance.

consumer behaviou

ANES B 2l

Describe . the varic

forecasting. |

7 Gt oRaea® Fa
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‘What is consumer b
.cultural: -and soci



_Explain the steps to be followed in new product
introdnction process. ) 10

@wmm@mammww
-3

Or/=al

What are the different types of distribution
channels ? Explam each of them WIth suitable
example.

wﬁ@aﬁﬁ@-aﬁﬂﬁﬁs%?mm
ATSJFC IR 41 |

What are the various methods of pricing a new

product ? .- -, . e 10
T T B e R R ofaen & fre
Or / St

What are the functions and role of pckaging ?
Y AR gt W% IhRA B R oo
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7. Explain promdtiona.ln
and disadvantages of

G 5T AR
/AR 1 SRR
Orl
Write short notes on
5 o1l B 3

(a) Uﬁdifferpntiated:
wEIREA Ret
(b) Product simplific

o Bg FAARR|
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