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- The figures in the margin indicate full marks for
. the questions.

(L]

Answer either in English or in Assamese.
- BRI SR S B iRl -
1. Answer the following questions as directed :

1x10=10
woe AR Aot SR et fa s

~ (a) Who introduced the term 'Marketing Mix' for
: the first time ?

TR e’ @ SRV (ol R M
I oS IRME ¢
" (i) Philip Kotler
et FivaR
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_(ii) F. W Taylor
i e
(iii) Neil H. Borden
(iv) G R. Terry
f&. = o

(b) In hotel services, the core product is —

(i) Security

 (ii) Room

o)

(iii) Food
YW

(iv) Restaurant

RIS
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(é) ........ déveloped -the . ﬂowér of service.
(Fill in the blank)

e CTR PR ARECDY S asﬁf%a{
(ﬁﬁvﬁfﬂn)

'(d) The services and their providers are the same.
(Write true or false.) -

v CRl ST 3T AWK IR Ske6 |
(vw & T )

~(e) Franchishlg, is a contractual 'agréement |
between service pioneer and the other party.
. (Write true or false.) | .
g wfPfow ‘c‘ica cr t‘e‘mﬁ@t i <sna e
Fte Aeifde @ e (@‘ﬁ @ oo frat)

(f) What is Health Services ?
Y G/l M- @ 2

(g) Name an industry that adopts "Two-part
pricing' strategy.

ﬁ-mwmwmwwmm
gEep
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.(h) Write the full form of the term PATA.
PATAT s/ =oitht ot '

(iy Which year National Tourism Policy was
' announced by the Government of India ? .

WWWWWWW
a@ﬁ@aﬁ%?_ | | °

* () Mention one new service provided by banking
sector. :

mﬁamiwmmaﬁw@ mﬁmw
il

2. Write short answer to the followiné : 2XS;10
(2) Describe two objectives of pricing.’
T ReieR B Soe e
(b) Who is an ageht ?
GUETT (T ?

(c) 'Service Marketing Triangle' — write a short ~
‘note on it. o

‘GRIR TSR RIGE — <Ot by B Bl
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(d) Explain two characteristics of ﬁnanmal

services.

€ R 161 *REY =tawa 1t

(e) What is service delivery system ?
CRl: el oafe & ¢ '

.~ Write short answers of any four of the follovﬁing

5x4=20
Wﬁmﬁmﬁmw@mﬁm

(i) Who are the users of tourism 'services ?
"~ Explain. -

WW@WW?WW|

(ii) Digéuss the beneﬁts of franchising. N
7y SfoPIT FRYTR SAcEAGA 41 |

(i) What are the factors that influence the

customer expectation of services ? -

ﬁsmm%@wwﬁ@ﬁw .
IR

(iv) Explain the different tools of sales promo-
tion. '
RSP IR fifen W R arﬁﬁ
ferat)
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.(v) Discuss the nature of services.

CRR SRy I 41

(vi) What is service evaluation ?

mﬁﬂfﬂmﬂﬁs?

-~ (vii) Descnbe the factors affectmg the servlce

distribution channel

mwaﬁwaWMcm‘

Wﬁmwﬁﬁm

What is service l_narketing ? What are the salient
features of service marketing ? Explain. 2+8=10

o

CRN W4 M &F 2 ORI IGTER

hﬁﬁrﬂgﬁ# e IR
Or!ﬂ‘l?ﬁi

Explain the reasons for the growth of the service
sector in India. ' :

=

WWWQWWW-WIQ
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5. What are the objectwes of pncmg ? Explain the
| approaches of pncmg of services. 4+6=10

qaﬂﬁwmm%ﬁwmﬁwﬁw
Ral SRR SCEts 1 |

Or/ 511%1

Explain the consumer purchase decision process
in service sector. '

'mw@wmwmmwﬁ
fera |

6. What are the various types of services ? Explain
‘- the role of customers in services. 4+6=10

Rfoy oo orRrmE & & 2 ORI 89 AT
it IR ferat
Or / «izA
What is customer partiéipation in service ? What
measures would you suggest to enhance customer
¢ participation ? "~ | 5+5=10

CRIS A TR M e A e I
R o B e o[ far e
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7. Explain the factors for the growth of health care

_services in India. In this context, discuss the
opportumtlcs in the health. care sector. 5+5=10

wﬁwmwﬁmmuﬁmamm
@mwﬁﬁmﬁmwmﬁm °
a%w%smmwwn S

Or / &z
What is transportation service ? Discuss in details
the marketing mix of transportation service.

AR GRI WA & 2 o Gk IERTIe Sre
Reeim Sl 31

.
L4
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