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' MARKETING MANAGEMENT
' Paper — 5.2 '
Full Marks—80
Pass Marks — 24
Time — Three hours
The figures in the margin indicate full marks
" for the questions. -
Answer cither in English or in Assamese. .
A& we TEAme Tew wRar

1. - Answer the following questions as directed :
' *1x10=10
Aoty Fese s Bex fan s
(i) *Mobile hand-set’ is an example of
W @ OV RN @ geie TN
M TS ¢ -
(2) Perishable goods
(gt )
' . [Turn over .



(b) Non-durable goods -
(w_zn?r A=)

(c) Durable goods
(Z{ )

(d) None of the above
(Boare  «Bre  w=)

(ii) ‘Which one of the following is not
~ psychological factor of consumer behaviour ?

$EE . @ (SN TWefeE  wipees

ot wEH 2
(a) Motivation

(=fSTars=)

(b) Farnily income
(ifmem -
(c) Attitude
(7feea)
(d) Perception
(Q@igfE)
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(iii) Who introduced the
Mix’ ? .
‘FerigpId SRy
e
(a) William J. Sant

L (TEfmm o

(b) Philip Kotler
(R Fem)

(c). Henry L. Hemer

B (=i B e

(d) N. H. Borden
(@7 93 TP

(iv)- Which one of the
uncontrollable f:
Environment ?

PITE A7F ¢
(a) Economic growt]
(AT Rer

(b) Level of éducaﬁn
el @)
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- (c) Marketing Mix -
(R fare)

(d) Price policy -

GE W) -

(v) Which one of the following methods is used

for measuring effectiveness of advertising ?

wﬁm‘@m e Gl Reasi
et Bfn = o= 2

. @ Enquiry test
(ST SR
® Reéogniﬁon test
(Ffer  +9=)
(c) Real test
(@feg =)

(d) All of the above A ‘
(e*7  wifbizcesst)
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(vi) Modification and a
existing products
(State true or fals
o5fere TR CRae

| eIt TR &7 R

(vii) Under ‘Penetration
of new product fix
(State true or fals
@y fEye
AT SRSH I
T (o7 @ 8T

(viii) Product diversific
changing test and d
the blank)

__ Sfo-afe
SR | (AT

(ix) When the market i
of age, gender, ma
itisknownas
the blank)

ST craw Reiw
Reem @t (
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() is an attempt to recognise distinct
stages in the sales history of the product™.

(Fill up the blank)

“q5t T Rel SR R wEid
oo aniE Gar W l
(ana?ﬁﬁ'vﬁcf@)

weTe GrEe eI Se by Tey Al g

(i) What is Macro or uncontrollable marketing

environment ?

A< Q@ SHEEIEsr  IEEes ARk

e

(ii) What is Buying motive ?
TR Ty &2

(iif) What is ‘Price differential pricing policy’ ?

Answer the following questions very briefly :

2x5=10

T ATEe s qife 62

(iv) What is Advertising budget ?

Remlem Aces & ¢

(v) What is Product diversification ?

W @hasd 2
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(6)

Answer any four of th

briefly :

wee SRS e &

ferat ¢

(i) Describe the scope of
G AfpEE

(ii) What are the sociologi
the consumer behavic
CSIEY  Ybd9s &
ComieTr e

(iii) What is Packaging
functions.

e & ¢ 33
4|

(iv) What is Product lin
salient features.

T wE e B2 %3

(v) Write the meaning o
Explain briefly its fin
esd wgmm @iy
B fErR

(vi) Write the functions pe
Agency.

Reaom sifemwre 7
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4. What is Marketing Environment ? Discuss the

various forces of Marketing Environment.
10

W °lﬁm 2 ToeRd SRER R
@ﬂmw Lz i ] -

Or / et |
What is Ma:'keﬁng Mix ? What are the factors
“affecting Marketing Mix ? Discuss.
T e e B B Oimm swmieew
RS &Sl (oFT) S =)

What is Market Segmentation ? What factors
involved in marlcet.scgmentation ? : 10

Wﬁm@mﬁwwﬁwwﬁ@ﬁ%ﬂ
@"‘W‘WWWI

Orlw

What is Sales Forecasting ? Discuss the importance

and - types of Sales forecasting in business "

management.

R SRIFT A & e I ~Afveme -

SRYRITT g F EIITR e

18000(W) - .

6. What is Product life cycle

stages of Product life cy:
Y GRY 5F WA R e
AfwnE Fn w6 ,
Or / =%
What are the different

channels ? Explain each ¢
example,

RRT o Rew Wi
NGR Coiyw HrE
What is Pricing ? Briefly
pricing policies adopted by
g R e
MR s g 3

Or / oo
What is Salm promotion ? I

' lmportance of sales promotios

personal selling and adverti;

ﬁﬁmﬁvﬁrﬁq
Y WIS 9 Repony
WS e Sida B
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