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The figures in the margin indicate
ﬁzll- marks for the questions

Answer either in Engllsh or in Assamese

1. Answer the followmg as d1rected 1x10=10

(a) Increasing income level is one of the
reasons for growth of service industry."
(Write True or False)

W@azﬁ Tl SrpieR R @Bt IR |
(o7 1 T &)
-(b) Who developed the most popular

strategic model for service marketing
called the ‘service triangle’?

“crRR fogs” Rest TmieTe RN 99
TR SIibiRele Fafm e ¥ (I
Tuie FRE?
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(c) Service delivery is not a’component of
service. (Write True or False)

GRt . omi Wt“m CRN @B SAmN w=F|
| (@5@%’&77%‘/)’)

(d) Who introduced the term ‘Marketmg
Mix’ for the first time ?

() Philip Kotler |
i) E Jerome McCarthy
(i) F. W. Taylor |
. (iv) G. R. Terry
TEnRER ey’ aﬁfw‘m corﬁ YRS AR
I o6 FiRfRe ?
(i) et mfrena
(i) 2 o™ RIS
(i) 4% IS (6T
(iv) & o= &R
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(e) Which one of the following is not
included in price mix of tourism ?

TR (0T ARG TR Foliors SRS 773 2
() Health checkup h
qY A<
. (i) Aceommodaﬁon
AT I
(i) Food
A
(iv) Restaurant
T

() The area where employees’ action
takes place is called .
(Fill in the blank)

ﬁ FTe FHIFIT T T T7 O,

e it = (T} 312 =79 )
(g) Write the full form of IRCTC.

IRCTC -3 5=} FoItot ferat |

(h) The origin of the word ‘Tourist’ dates
back to 1292 AD. '
(Write True or False)

“oRf5T B TS San: HACE C2fRE |
(8% (7 985 ﬁm)
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() Write the full form of the term LIPS..
LIPS-3 F~o}¢f Feoithl foral| |

() Introducing a servi’ce at low initial
price is called —

Bt mwmm@wwﬁ&ﬁaﬁ
- = i =

(i) Prestige Pricing
et i fefiael
(ii) Psycholbgical Pricing
iR T R
(iii) Penetration Pricing
iR [ compiRt Wi e
(iv) Skimming Pricing

iy Wi R

2. Write. short answers to the following
questions : 2x5=10

weTe far eMIaINT B3 Ted Bl 5

() What is cost-based pricing?
-fefes & w e
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(ii) Describe two reasons for the growth of
the service sector. :

Rl A8 W-mmq’aﬁ =
(iii) What is Basic Servig:é Package ?
(iv) Explain the ‘concept of ‘Tdurist’.

R TR
(v) What is service evaluation ?

CRR TR e

3. Write short answers of any four from the
following : . 5x4=20

(a) Explain ‘five characteristics of a
~ service.

Ry RIT AT55r TR v [

(b) What is franchising and what are its
benefits for the distribution of services ?

- PR & s orR fewR A T
Boifvol R & 52
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(c). What are the factors that influence the
customer’s expectation of services ?

6 TIRCE R 10 A1 ST 2o RSN
IE?

(d) What is banking service and who are
1ts users ?

@ :

(e) Write short note on eight pétals in the
flower of service.

CRI T AT AR eviTe 5 GR Bl |

() Write about ‘front office’ and ‘back
office’ in the service system

FEl AGee TYR FRER @i 9!*51&"
IR’y Raw fn

4. What are the challenges of intangibility in
service industry? Differentiate between
goods and. service marketing. 4+6=10

CRI SIS SIPTOR eeigi R [ B WE
IS W$ CRIT IGTTET o1y [l 11
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Or /g4t

“Proper marketing of services contributes
substantially to the process of development.”
In the light of the statement discuss the
significance of the service marketing. 10 .

“ORR AT TERTINI Tmwe eRFia o
AR ORZA @9 1”7 9% SRS Fse CRIF
IGITFIR SFY S 341 |

5. ‘Explain the factors to be taken into
consideration while designing a service

distribution system. ; 10
CRIR Rt o wif e T@Te R
PRIl SAMI TR I 54|

' or/ W?HI‘
Explain the various approaches for pncmg
of services.
AWW%W% S RO g SCEsat

EINE

6. What is pre-purchase and post-purchase
behaviour of . customers? State ‘the
implications of post-purchase behaviour.

6+4=10

Rl 7 i ReFla i aiees oib3d i e
RPN PP W69 Fawst TR Srame 341 | |
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Or_/'we/ar

What is Information Search ? Discuss the
‘types of sources of information the
customers may ‘refer for making a
purchase decision. . 2+8=10

ém'mmﬁsemw'wﬁm@m ‘
AR S 71 Rivw s Sopmg AicEb-1 =11

7. Who are the users of hotel industry
services? Discuss the various tools of
~ sales promotion that are used in promoting

the hotel business. , - - 4+6=10

It BT R IR - (A (I
W@R«mwwﬁﬁmmﬁm
- mww: |

Or/W

What is Transportation Service ? Discuss in -
detalls, the marketmg mix of transportation
service.

ﬂﬁ«wmm%mﬁammw«tﬁm
WWWWl :

4 (Sem-6) MKSR/G 8 . 16000



